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Intercultural communication
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1. Culture

The definition of Culture, the elements of culture, Culture —Three Ingredients, Objective
Culture & Subjective Culture, the Iceberg theory, Background Information, Cases Legally

Blond, Elements of Culture, Characteristics of Culture, difference between Chinese culture and

western culture
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2. Communication /Intercultural Communication

Definition of Communication, Ten Elements of communication, Classification of

communication, Five elements in the communication process, Video of the difference between

men and women, Tips on How to Communicate Effectively, Case Study, Intercultural

Communication Defined, Model of Intercultural Communication, Barriers in Intercultural

Communication, Language, and Case Study Guasha;
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3. Hofstede’s Culture

Case Study, Individualism Collectivism, Long versus Short Term Orientation, Power distance,

Uncertainty Avoidance, Masculinity VS Femininity
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4. Kluckhohn and Strodtbeck’s Model
Case Study Moby Dick, Value, Kluckhohn and Strodtbeck’s Model, The nature of human

being, Man and Nature, The relationship between Man and Nature, 24 solar terms, Religion, Belief

and Religion
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Case Study Outlook English magazine, Low context, High context, Compliments, Social
functions of compliments, Face Negotiation, Classifications of Face Negotiation, Negative aspect
of Face Negotiation
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6. Cultural Connotation in Language

Language and Culture, Case Analysis Li Hongzhang’s embarrassment, what is language?
Language and culture, Sapir-Whorf Hypothesis, Cultural connotation, Categories of cultural
connotations, Dynamic Video, My Fair Lady
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7. Norms of social Interaction

Verbal communication, Addressing, How to address people? Role of language in verbal
communication, Type of Verbal communication, Greetings, Borrow Money & Lend Money,
Expressing Gratitude an Thanks, Taboos
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8. Non-verbal Communication

Case study, Functions of nonverbal communication, Types of nonverbal communication,
Chronemics, proxemics, Kinesics, Posture, Gesture, Facial Expression

el FFEZR, FERRF

Merl: AEFIHAIEAL, A

9. Ethnocentrism and Stereotypes

Case study Crash, Ethnocentrism, How does ethnocentrism impede intercultural
communication, Negative impact of ethnocentrism, How can ethnocentrism be overcome?
Martin Luther King, stereotypes, Stereotypes are not innate to human beings.
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10. Culture Shock

The movie The Terminal, What is culture shock? The stages of culture shock, Symptoms of
Culture Shock, Ways to manage culture shock, Reverse Culture Shock
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11. Acculturation and Identity



Acculturation model, Pidginization, Reasons for learners’ failing to acculturate, Two
disadvantages of acculturation model, case study: The movie My Big Fat Greek Wedding,
Identity
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12. Education Context

The comparison of education between America Japan and China, The movie Mona Lisa
Smile, Educational System, Colleges & Universities, The contrast of family education between
China and western countries, value of family education
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13. Family and Gender

Differences of sex and gender; Explain traditional western status of husband and wife,
Differences of feminine and masculine communication cultures; cross-gender communication.
Wedding and Funeral customs
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14. Customs and Festivals

Chinese Festivals, Western Festivals, Chinese Cuisine, Western food
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15. Intercultural business

Definition of Business Negotiation, The Main Content of Business Negotiation, Different
negotiation behaviors, Periods of Negotiation, Verbal Aspects of Negotiation, Nonverbal Aspects
of Negotiation
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16. Globalization and intercultural business

Overview of Globalization, Definition of Globalization, Three-tiered conception of
globalization, Economic globalization, Political Globalization, Cultural Globalization, case
study.
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