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| %2 (Text)

Why Is Vampire Culture So Popular with Teens?

Maria Collins

Creatures of the night, fangs, skin pale white and ice cold. No, I am not talking
about Lady Gaga. I am talking about the most desirable fantastical creature in
today’s society, vampires. Vampires are creatures of great beauty, emotion and
romance. Well, the ones we know today are.

Traditional vampires slept in coffins, couldn’t walk in the sun, lived in
dilapidated mansions and had no superpowers. From Bram Stoker’s Dracula to the
latest in the Twilight Saga, vampire culture has seduced fiction lovers all over the
world. The main victims of this craze are teenagers. So what is it about vampire
culture that is so compelling to teenagers? Are they simply lusting after what they
can’t have? Eternal youth? Beauty? To answer this question, I have studied two
influential texts in vampire culture, The Vampire Diaries and the Twilight saga.

Eternal youth is an idea that is highly compelling to teens who feel that they
never want to grow old and leave their adolescence behind. Traditionally in
vampire culture, when a human is changed into a vampire, they remain the same
age that they were turned for the rest of their existence. Vampires do not age
physically, Damon Salvatore in The Vampire Diaries has been 19 for over 100 years
and hasn’t aged a day. Another positive of vampirism is the indestructibility of
their bodies. For example, any scratch or wound will not become a scar. They are
immune to any form of physical change.

True love is a recurring theme that captures and engages the hearts of vampire
culture fans. The romance associated with these TV shows, novels and films lures
and entices teenagers. The confliction of romantic choices between main characters
plays a huge role in making vampire culture so enchanting. “And so the lion fell in
love with the lamb.” This is one of the most recognizable quotes from Twilight. It



pretty well sums up the precarious relationships that we are faced with in stories
related to vampire culture. This quote from Edward, suggests that their relationship
would be almost impossible, as he is the predator and she is the prey. Many readers
and viewers are interested to see how and if, the relationship will progress.

“You are the only one who has ever touched my heart. It will always be yours.
Sleep my only love.” What girl’s heart wouldn’t melt at that? Bella’s did; after all,
she’s only human. This is a classic example of why teenagers, girls in particular, are
so infatuated with the idea of vampire culture. The romance that is advertised in
these novels, television shows and movies draws in responders who believe in true
love. But vampires don'’t exist, so is there such thing as the perfect man? Teenagers
who have been misled about the realities of romance by society look to these types
of media as an example of what true love is supposed to be like. Unfortunately, it’s
not always like the movies.

The mysterious and dangerous lifestyle of vampires portrayed in vampire
culture is a tempting and ideal lifestyle for teens and seduces teenage responders.
The Salvatore brothers from 7he Vampire Diaries are an impeccable example of
“bad boys”. With dark skinny jeans, leather jackets, sports cars and a mansion fit
for a royal family, Damon and Stefan are the ultimate of bad boys. It is not just
that vampires have the physical appearance of rebellious, tortured sexy gods;
they generally keep to themselves and their natural methods of survival are
unquestionably against human standards.

Vampire culture has become a highly accessible obsession for teens in today’s
society. Forms of media such as TV shows, books and movies have all captured
this modern craze and capitalized its popularity. Characteristics and features of
vampires have progressed over the years from creepy creatures of the night to
sports car driving sex symbols. This obsession in society is deeply rooted from what
is valued in our world today, such as beauty, power and wealth. Characters from
today’s popular vampire culture such as Damon Salvatore, Stefan Salvatore and
Edward Cullen, have supported the progressive themes in vampire culture today
and symbolize what a vampire is now, compared to the original vampire, Dracula.
Why is vampire culture so compelling to teenagers? It is clear that teens have been
sucked in by the beauty, romance, emotion and mystery associated with vampire
culture.
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B 5 B (Notes)
1. dilapidated /drlepidertid/ adj. BHREY, KEH, TR
9. Dracula (E&), %8 FEEN—PXTFROBH/NG, RE—BIRME IR
3. Twilight (BXZH), EELERYFHSFE 18/R (Stephenie Meyer) HRMBRFI/NGR, B1F (B
&) (FB). (BE). ()M, BETETFENNSEENSHRNRERELORER BN
5, BRGREYEELERTERSIRED, METROBATIHRE.
4. saga /'sa:igo/ n. KRHE, FiR
. lust /last/ v. BRREIME, &K
6. The Vampire Diaries (RMEHIC), EEBMELR, REZEZERL J - EBHOEE /IR, #
STZEZEERBIN—YRNRERE —ER  FEARNGES FRER—ZBNRBUE. %R
ELHRKMESSHIRMEAABRE .
7. scratch /skratf/ n. {5, X5
8. entice /m'tais/ v. B, K5I
9. precarious /prrkesrios/ adj. BREH, RHBERN
10. impeccable /m'pekabal/ adj. TR =8, BB, BEE RN
11. capitalize /'kapitolaiz/ ». FIF, BLAEF
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% %% X (Translation)

SOEN TPBERMEI?

HFL - BHARHT

HITRERNER, MRy, ke, Kk, RiHE RAZLady Gaga, fiZ34
SHEPEXFURNSEOM—RMmAE. EII2EXH. HESRET —SNER—
Z DS RENFAER S,

EHEI S PRIR M 5 S A, ARELH, S TRERE, RELERFIE. TiM
M - SRy (B R, IS (B 28 R, Wi B Lt RS E AR5 T
TBNRZEE, BEEMENATLOE, R R XA AL EDEMLO R ETR? X
NEEAMITEE K ESEW, AR ABD AREHEE, RiFR T R MR SHFH
L ZfE— (RMmBERIE) 5(EZH) .

TILEHBELEREABRK, AMEEEEEFER, A AREEEX—FA 14
RS, MR AFHEZRAZARMDREE, FRkEASEK, ALK
R, W BHNFEAZRE, (RMEHIE) ERNARI0ZER—EI19Y, E—RtBiRE
Eo B AR I BR Y 55— NF AL LR AT B R BRI, (R4 O ER A S iR . YR B
MRk mA R & A,



R B RBERNEEHE M 2T O, BESRE. NESHE
HIRBIERS| TREEDE, B BHRERBLE AT ESHRERZ TRARIIRK,
“FEFFELTE, XA (B2 H) BENEHERRIGTIMEEE TR BRANGR
R, XAOFEHEEEEZO, Rz AaER, At EEmEED. R
ZEBEEVWARE N X B EEE = WAH R IR,
“DREME—IEROBM L%, BRPOKZETIR, B, RIKE—. " BALEHOA
LW FEEBMATE? NRHET, BRMHRRANE. XREDE, BEIRLZ, A
S T IR i B S E B, MEBBRIA, REBS BNy I 5 R L 218 71 P il
5. BEERMREEFREEZRE, ENERENBEAGED? AXMATNLHFELBER
whl, XENBLENRS, HLREAK, NHEEERNFAR I,
0% i BB S Rl R TR R I N E R AEE S R, XETHLENESFEBNEET
=X, AR E RS, (RednbaHid ) PRIFEFLIE/R R BRATAHIN “RB " HIRE,
G eE R %, BaREEFE, FRE, FEGHEZTEZNHE, ARG EA

BB R & o IR I BRI ARUN BL B SO B AN, tiT1IR FE B C LA ER R ELL

KA B HITRIE

YR, RIOBXHREERE, SOERREES, RUAK., BATH, BB, 2E
SFHREEIMETX—BR, #— LT RO BRI ET, XEER, RORHERES
MEANRENETRERIAERENERBH LM, SRMBHETERTRINEEHE
MHRAE: X5 NBEVE. SR, WMEAMHEARA—UER - FERIER, HiFss -
FERERMEZRE  RE—HTROB M ETNRALRE, 5 HI%M0REEZERE
Hhi e AR, A ARMI R ATt Z DR BEERNES P FEELBERN. R
8, ZBEMHMETERPLEER,

| BB¥Z (Who's Who)

HFL - B4k (Maria Collins) , WEXEEFIAFEU B RFIT, BOFLRE
AR TR R HZEFEE (RILEX) (Vampire Culture, 2013) %,

TENERANRMBFAESE, BREX-BRLE EE2REL MR~ Y, 2R
18974ERY (P8 hL ) £ MR M R/ FT SR PR 2 T Bt 2R BN S M E BEE R, (H 2 M
RN SREISH LM ERE N EERHHIN, MRORASHRE, BEEAN,
HEZALUEW B E L P HZiE. W RRE S RXUPNEREREZ—, BEERN
2, MRttt 2 —E 2191 42, 05 ifn 5P 2 H W i 20 A9, (B2 % I 56l EE B P HH B 35 32 T 4]
MR AtAr KEXHFEEEL, BEAERANEREEARE, RBBRBULHMER,
(EREUEE) | (BRI )« (B2 ) LR 28U 19 82 10 B b O % It B2 T 52 5 4%
BRERE, A, M 2ARMBREREE EXEHRER? REDSARBE, E 28
ERRER? XE—MEBFRITHIEE, Rl RHEEATUEE LHEEN— %,
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HEEHZAELHWESVE, MAMMNERNEREH R ZFHRME. OEX L
HENRES ZHIC RS NANEEREZNOENG RA—FK. ENEE AL ED
e, IIMREEE, Wi IR IR R T B A SRR R SUEBIARR: X EH . M ES5NH
WEM., PEEKARARDE, HEEE(IFER) UREURANRERIE, XREX
RFEHAERN—EBL.,

| #i@Z (Reading Comprehension)

1. What has made vampire culture so tempting to teenagers?

2. What are the new features of vampires compared with the classical creepy ones?

3. Do you agree with Collins’s analysis on the reasons for popularity of vampire culture?
Why?

| B2 (Critical Thinking)

Lo (ESE 230 H I i 52 AR A ER 2 75 5 A S P B R 5, R E R Sl i
HIL T LB ERIRA, REESXHEEEES XN BER SR, AftAa?

2. WEPHIENERPESRE SR B RN R, X8 H R IR o2 200 Z
#y?

| 172 (Getting Started)

RELERMmMBARWEELD? ER—REE—F, #E TUERSZ, RAEEEASRERN
WLAR X 1% R IR . RIS — FERD?

| E% 4% (Sinology Hyperlink)

$i% (Warm-up)

HEAREBANRMSEND, RAER., RESIG, BEEF, REETEHE “RRX
" W—Fzih. (BHFER) FHRNMESRE AR “BOMEKK” . EEEENE, G
MM i 5 6 S hE R R ML AR RRE? i FRXREXE, FSE2I%TFER,



IRi2E N AYIRE L

B

------ ms “REEEZART EXXHFBHE NI RAEOEN", XRE—MEEN
iR, PEINKE S ERRRASEIEZ XA, TR EXUEZ R EOEMBR, REH
wp, AL BEREMERRAR, BT0H, AMRARILL TR K=, REEHEHAN
JPRERANL, RE . ER. HRER FREN FEMIER. XA MEER BB DU B
NEAEAERIKEARAN, BB —MrEEXE R E XHEAHIREHA
%, FHLZEXMETES “KABE" . "REEE"  “PARERE", FHBILAT
MRS AR L TENERTRE, &5, RESX R EGEANDIC . S £ IR M-
BN M BRAARGEE L AERREERXNESTNERER,

RE KR XUE LT ENEEFNRYNEBZFEIRAG B2 HERE, &5
HABMSHEEZR, KRRON B BHETN A®", HL, BELURTEAN
LA R, RZ R R RIAE 2 S EZEKRN, PEAFRAN - EERM, EH
N—T&EEEA, FEAHERE LM, HERE, HENN. HiE4Lds. EEAGHEATA
B, A4, HEFEHAY. EREN. £RME. ERESWRIMN L E, “RAS
—"MAMZERPEANBEHER, EFi “RMAEREMAT, URARERAKL, 7
VAERERAR” . FIUAHEAATZERZCRAGHR, MEETERZEN(ZZ) ERH
fHZE, T@BZE, ERNGERER. B2 “E" LT E AR BB SRR 2R 8
HSCAE, T SR B A R A B A M E . EIRA AR R, RINA, BLEE
KRUEMELZNEEZFRRMEE, MY KERZ®RZ, SUENERRZWZ, AL
YT FARA -, FRY, hE AR RS — PN E B “REBEXENR"  EFBE, B
i, XFEh R 5R LI AR SERELRBIRRELER; FEEhTENKREE
ZUEBFREHEN “ERERBA—F, RAREAR=ZS"; HITRIETE £ T E 2T
IRBEEERE.

ERRAXA “REBEX" HWEML, FEAMKEXMANSERELR T, HIDHFAS
KRN ZE, A AR R, RITEXEEVEEBRERZE, FEE
RNVZBERNBRERASFEHANER, EERMNBR N —LREATUUZ AT,
BEAM, TS 0RE, SHERBHZE, L rERHER “RRER” AR L2+
EANTEANTENER, X EH, RE, BROEGESHEE, X “RAEG—" 15
FHER, FEEEES THKRESERS, EHORARFE, BANEFHRE, Bika
W, PFEAR—IMZARBRFERNERER, RAR/RERDE “72H55 5%, Rfi AFE i
FBEAMZ E" RERNBENFTERNBERREFNES BG?

EE BN X, Lt 4, (REAZERAF) £%, A& LERREEAKE FTibLE
WEE.
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| 4 (Investigating)

I EAWIEER) 5(FFD) Ff5 TRENKERE, ERXHER, SHABEKTE,
BIEE L, BRTERE S BERAXEH, XBE, AftATEHATHAZ IR
e REAG SRR ERAE?

2. EUAMEMESR, EREAEERM, HFARZ—LARS F. ERFRREDIEHRE
HZRAETESENER, MUREBAZHAS 2. E2E8E RHIRNERX,
SR¥Z/RITE.

1. Edgar Allan Poe. Great Tales and Poems of Edgar Allen Poe. New York: Simon &
Schuster Inc., 2007.
2. Jeff Ousborne. Reading Pop Culture. Boston & New York: Bedford/St. Martin’s,
‘ 2012.
? 3. John Fiske. Understanding Popular Culture. New York: Routledge Press, 2010.
’ 4. Paul Jobling. Advertising Menswear: Masculinity and Fashion in the British Media
Since 1945. London: Bloomsbury Academic, 2014.
5. Richard Campbell etc. Media & Culture: Mass Communication in a Digital Age.
Boston & New York: Bedford/St. Martin’s, 2013.
6. Steven Henry Madoff. Pop Art: A Critical History. Berkeley: University of Cali-
fornia Press, 1997.
7. BEW =, (XEF: BEEBHZR), BEHE, = ZBHE,
20124,
8. B/R-HZE, (IREEI), BHE, BT [ AMBRFEHEL, 20114,
9. BOR, HEM, (PERTUEEFE), L5 fUNHARE, 20094,
10. FEEM, (RRIER), HUN: HrLH IR, 20144,

132



